Windstar Cruises Email
Rebrand Case Study

Overview

As part of Windstar Cruises’ broader 2024 brand refresh, | helped
transition promotional email campaigns from legacy layouts and styling
into a more modern, elevated, and conversion-focused experience
aligned with updated creative guidelines.

This evolution can be seen by comparing an earlier Northern Europe
promotional campaign with a later Warm Weather promotional email
developed after the rollout of the refreshed brand system. The project
required close collaboration between marketing, creative, and
development teams to ensure the new visual identity translated
effectively into responsive HTML email experiences across devices and
inbox clients.

The Challenge

The older Northern Europe promotional email relied heavily on
Windstar’s previous visual system. While effective at the time, the
layout used denser content structures, heavier navigation treatments,
and more segmented promotional blocks that competed visually with
the primary campaign messaging. Typography and spacing were more
utilitarian, and the overall reading experience felt more promotional
than experiential.

As the rebrand launched, there was a need to modernize the email
experience and better reflect Windstar’s luxury small-ship positioning.
The updated direction emphasized cleaner layouts, elevated
typography, immersive destination storytelling, and a more
editorial-inspired visual approach designed to emotionally connect with
travelers before presenting promotional offers.

The challenge was not only redesigning the experience visually, but also
translating those updated branding standards into scalable, responsive
email templates that rendered consistently across inbox clients and
mobile devices.

My Background

Shannon Adams
HTML E-mail Developer for
Windstar Cruises

My Role

My role extended beyond simply
coding the emails themselves. | was
responsible for helping bridge the
gap between creative vision and
technical execution while ensuring
the final product maintained both
brand consistency and responsive
functionality.

Responsibilities included:

Responsive HTML development
UI/UX optimization
Figma-to-HTML production
CTA and content hierarchy
Cross-client QA testing
Creative collaboration

Modular template development

My Approach

Another major creative shift involved
moving away from purely
promotion-driven layouts toward
more immersive destination
storytelling.

The Warm Weather campaign leaned
more heavily into aspirational
imagery, emotional positioning, and
softer luxury presentation. Rather
than immediately presenting offers
or pricing, the email focused first on
selling the experience itself —
allowing users to emotionally
connect with the destinations before
being driven toward itinerary
exploration and conversion actions.

This approach aligned more closely
with Windstar's updated luxury
brand positioning and helped elevate
the overall feel of the campaign
experience.




Collaboration & Creative Workflow

During the redesign process, | worked closely with the creative
team using Figma to translate newly established branding
guidelines into scalable and responsive email modules.

This collaboration involved reviewing updated typography systems,
spacing standards, color palettes, CTA treatments, and content
pacing while adapting web-inspired Ul concepts into email-safe
development patterns.

Because email development carries far more technical limitations
than web design, much of the process involved balancing visual
sophistication with rendering consistency across platforms such as:

Gmail, Outlook, Apple Mail, Mobile inbox environments, Dark mode
experiences

A large portion of the work focused on preserving the elevated feel
of the new branding while ensuring accessibility, responsiveness,
and performance across all major clients.

Results & Impact

The Warm Weather campaign represented a meaningful evolution in
both Windstar’s email UX strategy and its broader digital brand
presentation.

The redesign helped:

Improve click-through engagement

Strengthen alignment with Windstar’s luxury rebrand

Create cleaner user journeys from email to booking pages

Improve mobile readability and usability

Establish a more scalable development system

Strengthen collaboration between creative and development teams

Beyond a single campaign, the project helped establish a more modern
and conversion-focused promotional email framework that could
continue scaling across future initiatives and brand campaigns.

3.12%

Click-Through Rate (CTR) increase Conversion rate increase on all
on all ad-hoc promotional emails ad-hoc promotional emails from
from 2024-2025. 2024-2025.

5.46%

UI/UX Improvements

One of the most immediate improvements in the newer Warm
Weather campaign was the simplification of the visual hierarchy. The
redesigned campaign introduced a cleaner and more minimal header

structure with improved spacing and less visual noise. This allowed
users to focus more quickly on the hero imagery and primary
campaign messaging without distraction.

CTA Positioning &
Engagement Strategy

CTA placement and interaction flow
were also re-evaluated during the
redesign process.

The updated template:

e Reduced visual clutter around
buttons and promotional links

e Positioned CTAs closer to
emotionally engaging content

¢ Improved mobile tap accessibility
¢ Created stronger sectional
separation

e Established clearer interaction
pathways

Promotional sections and
destination links were also
reordered to better match user
browsing behavior and reading
patterns.

These refinements contributed to
stronger engagement patterns and
improved click-through performance
compared to older promotional
layouts.




Call vour Travel Advesar or Windstar Crivises st 3554191577

WINDSTAR

CRUISES

THE_JOY OF TRAVEL

LONGER DAYS AMD ENDLESS VIEWS

Geothermal poals, medieval castles, tiny fishing towns, larger-than-life scenery..
summer locks a linle diferent up narth —and that's the paint

There's plenty to love aboul checking off a good landmark, but sometimes the joy
of traved s more about discoverng those lesser-known places that are just as
rich and just as inapinng as the mast iconic cities.

So. where will you go for a refreshing change of pace this summer?

= Belgium: Start the day with a Balgian wafila at a local café in Bruges and
stap Into a chocolatier's warkshop 1o watch artizsans handeralt chocolates
up dosa.

Morway: Strall the A Mouveau streets of Alesund before stopping by 2
rustic fish-market hall for some pan-seared Arctic char.

Biritish |sles: Explore the ruins of Dunolie Castle just outside the Scottish
twamn of Oban, perched above the bay on a site fortified since the

Bronze Age.

Iceland: In Seydisfiordur, grab coffes and & pasiry at one of Iceland's
oidest buildings and head to the Blue Church for a complimentary folk
artist showcase

[

Cur Pick Your Perk voyages come with your choice of perk, plus a new bonus
— from now untll June 30, you can resarve a 2025 cruise for just $50 per guest
on voyages departing more than 90 days after booking.

Cr, if you're feebng spontaneous, take a look at our Last-Minute Sallings for
closer-in departures and some well-eamed downtime,

Featmred VOYAGES

Norway's Famous Flords Around lceland
10 Nigihts | June 10, 2025 7 Nights | July 14, 2025



FROM
$5,816
PER GLEST WITH
ALL-NELLUSIVE FEATURING UNLIMITED
SELECT BEER, WIKE  AND COCKTAILS, Wi
Fl, AND GRATUITIES

VIEW VOYAGE

FROM
$4,051
PER GUEST WITH
ALL-SICLUSIVE FEATURING UNLIMITED
:T BEER, WINE, ANDF COCKTAILS, Wi-
Fl. AND ORATUITIES

WVIEW VOYAGE

Gaelic Explorers
& Mights | July 20, 2025
FROH
$5,837
PER GUEST WITH
ALL-ANCLUSIVE FEATURING UNLIMITED
SELECT BEER, WHNE, AND COCKTAILS, U
FI, AND GRATUITIES PLUS FREE PERK

VIEW YOYAGE

Lands of the Vikings
9 Mights | June 28, 2025
FROM
$4,649
PE JEST WITH
ALL-MCLUSIVE FEATURING LINLIMITED
SELEGT BEER, WINE, AND COCKTAILE, Wi-
Fl, AND GRATUITIES

VIEW VOYAGE

The Emerald Isle &
Scottish Highlands
9 Nighrs | August 5, 2025
FROM
$6,420
PER GUEST WITH
ALLANCLUSIVE FEATURING UNUMITED
SELECT BEER, WIKE, AND COCKTALS, U

FI AND GRATUITEES PLUS FREE PERK

VIEW VOYAGE

Star Collector: Kilts,
Celts & Crepes
19 Mights | August 5, 2025
FROM

$10,180

ALL-MICE US| TURNG UNLIMITED
SELECT BEER, WINE_ AND COCKTAILS, Wi-
FI, AND GRATIATIES PLUS FREE FERK

VIEW VOYAGE

LIMITED-TIME SPECIALS

|-

W

FLOH YOUR PERK LAST - HINUTE CRUISES
Bow with $50 deposit Last chamiee — Bech now
par quest. and savan

Sty CONNECTED

7-FOR-T CRUISE SOLO FOR LESS

Raduced rotes for salo
(e

Sarenn wruises, seven days
o

e







Call your Travel Advisor or Windstar Cruises at 855-419-3877

WINDSTAR

CRUISES

DESTINATIONS YACHTS SPECIALS

SUNNY BEACHES ARE JUST

THE BEGL

SET SAIL FOR WARMER WATERS YEAR-ROUND

With Windstar's warm-weather voyages, you don't have to choose
between putting your feet up and getting them gaing

We've bulit our itinerarles in the Caritbean, Greek sies and French Polynesia se
Yo can be as active or a3 relaved as you like and never feel like you're missing out.

Dive for lack peards in Raiatea, French Polynesia, Hike throwgh 5t John's Virgin
Islands Mational Park, which stretches acrass more than half the island, Refax on
aneof the many beautiful beaches of Mykonos. Snarkel In the impresshve caral
reefs of Tobago Cay. where the Atlantic Oceanimeets the Caribbean Sea.

PFeserve your next escape sailing through June 2027 and enjoy unfimited Wi-Fi,
gratuities, and select beer, wine, and cocktails by the glass — a value of more than
$1,300 for twio guests an a 7-night cruise. Book by June 30, 2026,

For added peace of mind, opticnal travel protection with cancel-for-any-reason
ceverage |s also available,

PLUS, as a Yacht Club Member, you save an extra 3% on oruise fares with your
lowalty discount,

ALL-INCLUSIVE FaA

Treasures of the Greek Isles Dreams of Tahiti
June 25,2026 | 7 nights April 22, 2027 | 7 nights
from 56,146 from $2,991

PER GUEST FERGUEST




Windward Islands Surf & Mind, Body and Spirit

Sunsets Collection: Bermuda Bliss
Decamber 20, 20246 | 7 nights October 20, 2024 | 8 nighis
from 52,930 from $2,826
PER GUEST PERGUEST

ALL-INCLUSIVE Fa

San Juan & the Virgin Beach Fun & Sun: A Bemote
Islands Caribbean Getaway
Novernber 29, 2026 | 7 nights December 19, 2024 | 7 nights
from 55462 from $3.267
PER GUEST PER GUEST

WHERE TO NEXT?

| BOOK NOW

Reserve your next crulse online, contact your travel adwisor or
callusat 855-419-3877,

SAVE BIG WITH OUR
SISTER BRANDS

Don't miss America’s 250th Travel Sale
affers across most Xanterra Traved
Collection® brands! From breathtaking
national park stays to stunning raibway
journeys and more, don't let big
savings an your once-in-a lifetime

trip pass you by!

@000

Twindstarcruises

Stay CONNECTED



